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Why work with the media?

• Increase public understanding of science and public health

• Fulfil your duty as a publicly funded scientist

• Raise the profile of the institution you work for

• Encourage potential students and funders

• Provide the facts

• Reassurance or warning

• Demonstrate impact of your research



Proactive media activity

• Planning – anything from two weeks to 12 months

• Agree publication date with journal

• Develop media strategy

• Produce extra media materials

• Create targeted media list

• Brief external commentators

• Assist with comment pieces

• Social media plan

• Coordinate dissemination by partners, journal and funder

• Include on websites, e-newsletters, social media

• Exclusives, features, documentaries, blogs, expert database and 
reactive comment



Case study: Twins experiment reveals 

genetic link with mosquito bites

• Alerted press office when submitting to journal

• Press release, video of experiment, photos, b-roll for TV news

• Issued under embargo two days before publication to 500+ 
relevant media contacts from our database plus via EurekAlert!



Case study: Twins experiment reveals 

genetic link with mosquito bites

• 54 media enquiries

• 1,378 online articles



Case study: Twins experiment reveals 

genetic link with mosquito bites

• 6,260 views of video on YouTube, embedded by LA Times

• B-roll used by Sky News and Associated Press TV 
(syndicated to 280+ TV stations around the world)

• 1,732 views of School website news story



Case study: Twins experiment reveals 

genetic link with mosquito bites

• Reached millions on social media



Case study: Twins experiment reveals 

genetic link with mosquito bites

• 19,000 views of paper on PLOS ONE website in first week

• Co-author at The University of Nottingham said this was more 
accesses than he has had in total for every other paper he has 
published throughout his career

• Funders produced special case study



Case study: Twins experiment reveals 

genetic link with mosquito bites

• Produced coverage report one week after publication

• Issued questions to researchers three months after publication 
to measure impact beyond these figures
– Positive comments from colleagues here at the School and other 

institutes 

– 50+ emails from members of the public 

– Used press office metrics for new grant submission 

– Invited to speak at numerous conferences and events

– Contacted by prospective MSc and PhD students 

– Contacted by new potential collaborators

– Interest from large multinational companies



Using quotes to demonstrate impact

• Implications of research findings

• Call for action

• Demonstrate involvement



Comment pieces & our blog

• Demonstrate thought 
leadership

• Build your profile
• Go beyond the findings / 

press release
• Call for action

“What struck me was the number 
of people who said ‘I enjoyed your 
piece in the Guardian’, none of 
whom (I don't think) had read the 
actual paper in The Lancet! I had a 
few emails/letters from members 
of the public thanking me. I was 
invited to collaborate a project 
proposal as a direct result. I was 
invited to comment on other 
research on sexual coercion on the 
radio as a direct result. I definitely 
think it is worth the effort!”




